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Normal 50% Hllgher Sales 

Normal 50% Hllaher Cus1omer Loyal1y 

18°/o Alltowe Aweraae Produc111Yl11y 

85°/o of a company's 
market value is based on 
intangible assets - human 
talent, knowledge & 
reputation 

70 °10 of customers' 
brand perception 
is based on 
experience with 
people 

i 
reco9ni1ion 

41 °10 of customers 
are loyal based on 
good employee 
attitude 

74°/o of employees 
18-34 link their

future with a company
to incentives

safe1y 

loyalty ,wellness 

sales auendance 

custon1er serwice 

Top Brands can help select and fulfill 
merchandise rewards for engaged employees 

For more information on incentive program 
solutions visit www.top-brands.com 
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