Incentive Programs
E

Organizations that successfully engage their
employees see a 240 % boost in performance-
related business outcomes compared with an
organization without engaged employees

Performance improvement programs that offer
non-cash rewards are two to three times
more effective than cash rewards

Orgamizauons With RIGRER
tdIREVEIEUE EMPIOYEE
EHYEUEIEN L SEEL.

T
e T
ﬁﬁhﬂﬁmmmrmmmm
o

Normal 155% Higher Stock Returns

T AR TR

85% of a company'’s
market value is based on
intangible assets - human
talent, knowledge &
reputation

41%o of customers
are loyal based on
good employee
attitude

70 9% of customers’

74% of employees
brand perception
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Top Brands can help select and fulfill
merchandise rewards for engaged employees

For more information on incentive program
solutions visit www.top-brands.com
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